
TOURISM

 T
he latest figures from the World Travel and Tourism 
Council state that by 2021 at least one in 10 jobs across 
the globe will be travel and tourism related, amounting 
to 324 million jobs worldwide. With more than 900 
million tourists travelling each year, there are a wealth 

of opportunities for students of tourism who can look forward to 
a varied and interesting career in an industry with tremendous 
potential for growth. 

Most graduates in the field will progress into management  
and supervisory positions, whether within a hotel or resort,  
a travel agent or an airline, and so an understanding of business 
is important. Alongside this, you will probably have a passion for 
travel and a desire to experience different cultures and encounter 
people from all walks of life. One or two foreign languages will also 
give you the edge, with English being the most used language in 
this global industry. This makes the UK the perfect place to train 
for your career. You will find a large number of degrees to chose 
from, with many offering internationally recognised professional 
qualifications, alongside a BA, from organisations such as the 
International Air Transport Association (IATA) and the Hotel and 
Catering International Management Association (HCIMA). 

To help fuel your ambition, we’ve tracked down four former 
students of tourism in the UK and found out where their degree 
has taken them. 
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 O
riginally, I came to the UK because I wanted to improve 
my English, then go back to Latvia to do a degree in 
Tourism. But I decided to stay on in the UK and do my 
A-levels instead, so I could improve my English and go 
on to do a UK degree. The degrees here are widely 

accepted around the world, and I felt it would enable me to get a job 
pretty much anywhere else in the world. 

During my degree I got a work experience placement with the 
Hong Kong Tourist Board (HKTB) for three months. After graduation 
I took a job with a tour operator, but one day I got a call from the 
HKTB and they wanted me to come back. I still had to go through 
a two-stage interview, so the job wasn’t just given to me, but the 
work experience really helped me to get the job. Since 2004, 
all members of the EU have been allowed to work in the UK, 
but having a UK education gave me an advantage. A lot of 
other European degrees aren’t so recognised here, so 
many people end up doing top-up degrees.

I had never been to Hong Kong – or even 
to Asia. The great thing about doing work 
experience was that they were not 
necessarily looking for someone who 
could speak Cantonese or who knew 
anything about the destination. 
They were looking for potential 
and innovative ideas. They 
wanted somebody who was keen and 
proactive and could get on with their job 
and with their co-workers.

I have now been to Hong Kong many 
times. The tourist board has a special section 
called Meetings and Exhibitions Hong Kong, which 
promotes Hong Kong to UK-based meetings clients, 
and conference and exhibition partners. My job is to do 
advertising, promotional campaigns and online videos, and 
work with our partners – hotels, airlines, tour operators and 
destination management companies – to support them and bring 
more and more events to Hong Kong. 

It all comes easily, because I am passionate about my work. I meet 
new people every day, take senior executives out to dinner and sell 
them Hong Kong as a destination. I work on the magazines and I 
organise familiarisation trips – creating an itinerary, inviting relevant 
people and then acting as tour guide. I now go to Hong Kong two or 
three times a year. What I didn’t realise at university is that events 
and tourism go hand in hand. Airlines need to be booked, hotels 
need to be booked and conference facilities need to be arranged. 

Events wasn’t a huge part of my degree – we only touched on 
it briefly – but I had learned research skills and database skills 
and these gave me a good grounding for this job. Having studied 
marketing at A-level and during my degree, I have now decided to 
study for the Chartered Institute of Marketing professional diploma, 
so that I can advance my career.  !

 W
e travelled a lot when I was a child. 
My father worked in shipping and 
so when I was five we moved from 
St Lucia to Puerto Rico where we 
lived until I was nine. I remember 

the first 747 coming in, and everyone rushing to 
the airport – we just marvelled that anything that 
big could actually fly. Then we moved to Miami, 
but we didn’t like the US, so we returned to St 
Lucia and I went to boarding school in Barbados. 

At first, I thought I wanted to be a journalist so I 
went to study American literature and photography 
in the US. But I didn’t want to stay there – and 
when my dad saw an ad in the local paper back 
home for a job at the St Lucia Tourist Board I 
applied. I’d shown many school friends round the 
island, so this was much the same – except they 
were American travel agents. Then an opening 
came up in the London office and I transferred.

After two years of making the tea and travelling 
up and down the country to trade shows I 
decided it would be good to have a relevant 
qualification to further my career. Surrey had a 
great reputation, so I signed up for the one-year 
MSc programme, which was really squeezing a 
two-year degree into a year. Having a bit of work 
experience meant I got so much more out of the 
course, because I really knew what I wanted to 
gain from it. My thesis looked at the travelling 
habits of different European nations, because I 
was interested in how people decide their holiday 
plans. To this day, now running my own resort, 
I still need to know what things sway people to 
choose one place over another. I’m always asking 

my guests why they chose us. One person said 
they liked the fact we didn’t have a square pool, 
so you never can tell. 

The experience of studying in the UK surpassed 
my expectation. The great thing about the UK is 
that people travel: the papers are filled with travel 
supplements and people care about travel (and 
get lots of time off work to do it, too).

After a brief stint back at the tourist board 
as my manager’s manager – not something 
I recommend – I got a job with a hotel in St 
Lucia called Windjammer Landing, doing their 
marketing. Two million air miles and five years 
later, I moved to Los Angeles, learned about how 
people in the entertainment industry decided 
where to go on holiday, and set up a company 
promoting the Caribbean. It was great fun: Oscars 
and opening nights and everything else. Some of 
these celebrities have very specific needs, like 
wanting little sweeties in the rooms, or having the 
fridge emptied out because they’re on a diet. 

But when my brother decided to return home 
to St Lucia, I went with him. Together, we bought 
some beach-side apartments and turned them 
into Coco Palm, which we opened for the Cricket 
World Cup in 2007 with a 16-year-old Rihanna. 
It’s a boutique hotel and we’ve won lots of awards 
so far. My brother has now become our minister of 
tourism, so I have taken on the running of it, and 
this year is probably the best we’ve had. Through 
it all, I’m still applying everything I learned on my 
degree, and making sure we collate the raw data 
so we can market directly to the people who are 
interested in our product.  !

Feolla Chastanet from St Lucia studied an MSc in Tourism 
Marketing at the University of Surrey. She now runs her own 
hotel back in St Lucia
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Maris Kuklis from Latvia did a BA in Tourism 
Management at Bournemouth University and is now 
a marketing executive for meetings and incentives 
at the Hong Kong Tourist Board in London
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 I 
really don’t think I’d be where I am today if I hadn’t gone to the 
UK to study. Since gaining my master’s in Conservation and 
Tourism from the Durrell Institute of Conservation and Ecology 
(DICE) at the University of Kent, I have set up my own ecotourism 
company, Rwanda Eco Tours, and have transformed a former 

poaching village into a vibrant ‘cultural village’, which is profiting 
from the tourists who go to see the mountain gorillas. Although 
many people were trying to stop the poaching of these rare 
gorillas, nobody was looking to find a viable alternative for the 
local communities that were profiting from illegal hunting. With the 
cultural village model, I have introduced a way by which the local 

people can directly benefit from tourism and, therefore, turned 
them from poachers to conservationists. I didn’t get to travel 

much as a child and my journey to the UK was my first real 
experience of life outside of Rwanda. I decided to study 

there because I was keen to find a quality education 
that would help me understand the dynamics 

between conservation and tourism, and to find 
solutions that would help me contribute 

towards conservation and ethical 
tourism in my country.
The course at the DICE surpassed 

my expectations. My whole perception of 
education changed. I was in an environment 

where instead of being told the solutions to 
problems I was taught how to research and find the 

solutions for myself. Also, the diversity in nationality and 
experience shared by the lecturers and fellow students 

meant that I could learn from different parts of the world 
without having to go there.
It was a dream come true to get to study in the UK, but I knew it 

would be hard work to put what I studied into practice and try to 
use what I learned to benefit my community and my country as a 
whole. I am proud of my ecotourism company and the community 
initiatives I have been driving. I have also been a senior economic 
development/tourism adviser, and am about to open a regional 
tourism business in east Africa. My studies in the UK gave me a 
leading competitive edge and have enabled me to contribute to 
the socio-economic development of my country.

It feels great that I have been instrumental in turning gorilla 
and game poachers into gorilla and game protectors, and seeing 
the Iby’Iwacu Cultural Village contribute to the wellbeing of local 
people. But the biggest highlights of my career to date were 
being made Young Conservationist of the Year in 2008, awarded 
by the International Union for Conservation of Nature, and being 
selected last year as a Young African Leader, in recognition of my 
contribution to Rwanda’s development and invited to the White 
House by President Obama. I didn’t think when I began my studies 
that six years later I’d be shaking hands with the US president!  !

 O
ur family holidays when I was a 
child took me all over the world. We 
enjoyed everything from sightseeing 
holidays in Tuscany and relaxing 
beach holidays in the Med, to a 

stunning road trip exploring the New England 
states and a kids fun holiday at Disney World. 
After my German Abitur (equivalent to A-Levels) 
I went on to complete a modern apprenticeship 
at a tour operator. This was basically a two-and-
a-half-year sandwich programme, alternating 
between blocks of six weeks at a business college 
in Düsseldorf and three months’ work in various 
departments of a major tour operator. 

After my apprenticeship in Germany, I went 
on a three-month work placement in Stratford-
upon-Avon, where I heard about an open day at 
the nearby Birmingham College of Food, Tourism 
and Creative Studies (now University College 
Birmingham). Since I really enjoyed living in 
the UK and wanted to spend at least some of 
my academic studies abroad, I decided to see 
what it had to offer. Staff and students were 
very welcoming and provided a lot of guidance 
on choosing the right course and overcoming 
potential hurdles. The BA in Tourism Business 
Management was just what I was looking for: a 
compact three-year degree with a good selection 
of modules, awarded by an internationally 
renowned university. The college teaching 
environment – with relatively small class sizes, 
a well-equipped library of tourism literature and 
related subjects and IT facilities on site – as well as 
the mix of international and UK students, further 
convinced me to study in the UK. I really enjoyed 
the balance of theory and up-to-date case studies.

As there are a lot of people graduating with a 
BA nowadays, I felt it was important to advance 

Edwin Sabuhoro from Rwanda did an MSc in 
Conservation and Tourism at the Durrell Institute of 
Conservation and Ecology (DICE), University of Kent 
and has now set up his own ecotourism company

Nadja von Dahlen from Germany studied BA (Hons) Tourism Business 
Management and MA (Hons) Tourism Business Administration at University 
College Birmingham 

myself further, so I continued on to the MA in 
Tourism Business Administration to enhance 
my knowledge of strategic management and 
marketing. I also worked part-time as a Visitor 
Services Assistant at Marketing Birmingham’s 
Tourist Information Centre. This gave me an 
insight into different aspects of customer service, 
tourism marketing and destination management, 
as well as inspiring my dissertations and providing 
practical examples for assignments.

I actually found my first full-time job – as Travel 
Trade and Promotions Executive for Shakespeare 
Country – fairly easily, through a job advert placed 
on the Tourism Society website. 

I have since become Events Co-ordinator for 
VisitWorcester. Last year, I organised the Victorian 
Christmas Fayre, the leading themed street 
market in the West Midlands, which attracts more 
than 100,000 visitors from England and Wales in 
only four days. As we are a small not-for-profit 
organisation, I am involved in everything from 
start to finish – whether it’s budgeting, liaising 
with local authorities, businesses and contractors, 
taking stallholder bookings, making coach 
arrangements, or marketing. Every day is different 
and working with such a wide variety of partners 
and the public means there are new challenges 
all the time.

My advice to anyone wanting to enter the 
industry is to take any opportunity to develop 
your skills and knowledge, whether it’s working 
part-time during your studies or holidays or doing 
any voluntary work in the tourism industry. These 
practical experiences not only help you develop 
a clearer idea of where you may want your career 
to take you, but also provide great examples for 
course work and help you build a network for 
future career opportunities.  !
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